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- Abstract

Recently, metaverse technology has been used in various industries, but research on the
actual use of metaverse in hospitality and tourism is insufficient in terms of sustainability.
Therefore, this study aims to empirically analyze the intention of using the metaverse for
sustainable tourism. Based on the IS success model, the research model consisted of three
independent variables (information, system, and service quality), two parameters
(telepresence and sustainable attitude), and one dependent variable (use intention). The
study results show that the three qualities of the metaverse are important determinants of
the intention to use the metaverse for sustainable tourism. Also, the telepresence and
sustainable attitude significantly mediate between dependent and independent varialves.
Therefore, this study expands the theoretical horizon of hospitality and tourism for the
literature. Also, the findings of this research provide practical implications to service
providers for realization of sustainable tourism through quality improvement of metaverse .

Key Words : Metaverse, Sustainable Tourism, IS Success Model
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